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MEDIA RELEASE
Monday 23 August 2010
Hungry Jack’s recycling trial comes to Newcastle as

Keep Australia Beautiful Week kicks off
With only just over half the total 43.5 million tonnes of waste Australians produce each year being recycled*, Keep Australia Beautiful is calling on the public to help lift recycling rates as Keep Australia Beautiful (KAB) Week starts today.

Whilst around 90% of households have access to kerbside recycling, Australia faces a major challenge to increase recycling rates when people are away from home. So, to help, Hungry Jack’s restaurants across Newcastle are running a three month trial to encourage customers to recycle their empty beverage containers at the store.  
With the support of Coca-Cola Amatil, the Newcastle trial will involve 11 restaurants and will be supported with signage and staff wearing KAB caps made out of recycled PET bottles to highlight one of the many ways plastic bottles can be reused. 
Trayliners in all Hungry Jack’s restaurants nationally will promote the Keep Australia Beautiful message, whilst a Keep Australia Beautiful ‘Bag it & Bin it’ message is also featured on Hungry Jack’s packaging to help remind customers to dispose of their rubbish responsibly.
“With so many people buying food and drink when they’re out and about  these days, we have seen big increases in the amount of litter on our streets and, as a result, empty packaging ending up in landfill that doesn’t need to be there,” says Keep Australia Beautiful spokeswoman, Lara Shannon.

“Fortunately, many councils, venues and businesses are introducing innovative solutions to help divert recyclable packaging from the waste stream. The Hungry Jack’s trial is one of many public place recycling initiatives that provide customers with a convenient opportunity to recycle their beverage containers at the point of consumption.”  

”It’s now up to the public to do their bit  and start recycling empty drink bottles and cans, rather than throwing them in the rubbish bin”, Shannon added.  

Hungry Jack’s CEO, Tim Tighe, said: “Hungry Jack’s is proud to support the work of Keep Australia Beautiful and has been doing so for many years now.  Through our work with KAB, we have introduced a range of initiatives to reduce food and other waste ending up in landfill, whilst our ‘Bag it and Bin it’ program is designed to remind our customers of the need to be thoughtful with how they dispose of their food and packaging waste.  

 “We hope by encouraging our customers to do the right thing with their rubbish we can help to reduce litter on our streets and waste unnecessarily ending up in landfill”, Tighe added.
Celebrity ambassadors helping to promote the KAB Week campaign include Getaway’s Jules Lund and Natalie Gruzlewski, Hey Hey It’s Saturday’s Livinia Nixon and Suze Raymond, Triple M Hot Breakfast Host, Mieke Buchan, Former Miss Universe Australia, Laura Dundovic and others.
For further information about the campaign, what you can recycle in your local area and other recycling tips, visit www.kab.org.au.
Media Contacts:

· Lara Shannon, Keep Australia Beautiful on T: 0415 076 015 or E: laras@kab.org.au 

· Annie Cronyn, KAB PR assistant Annie Cronyn on 0403 814 556 or pr@kab.org.au
Editor’s Notes:  
Participating Hungry Jack’s stores across Newcastle/HunterValley 
	Belmont North
	397 Pacific Hwy

	Beresfield
	201 John Renshaw Drive (Cnr Kinta Drive)

	Glendale
	Stockland Super Centre, 389 Lake Road

	Gosford West
	57 Pacific Hwy (cnr Hely street) 

	Hexham
	189 Maitland Road

	Jesmond
	11 Bluegum Road

	Kotara
	Home Improvement Centre, 30 Northcote Drive

	Maitland
	1 Johnson St (corner of New England Street)

	Raymond Terrace
	Cnr  Pacific Hwy & Masonite Rd

	Tuggerah
	Lot 6 Anzac Road

	Wyoming
	509 Pacific Hwy (cnr pacific hwy & Renwick St)


· * Source: National Waste Report 2010
Beverage Container Recycling

Around 90% of households have access to kerbside recycling, with an average of 78% of the beverage containers we use at home recovered for recycling.  The challenge for beverage container recycling comes when people are out and about, with an average recovery rate of around 24%.   

Source: Australian Beverage Packaging Consumption, Recovery and Recycling Quantification Study - Hyder Consulting Pty Ltd
KAB National Litter Index 

Findings from the Keep Australia Beautiful National Litter Index 08/09 show non-specific litter produced the most litter by volume, followed by beverage containers at 32.2% of the total litter stream. Cigarette butts produce the most litter by item, followed by non-specified litter and beverage containers ranking third at 6.2%.

Quick Facts

· Recycling 1 aluminium can saves 3 litres of water, 187 grams of carbon and energy to boil 30 cups of tea.

· Recycling 1 glass bottle saves 400ml of water, 83g of carbon and enough energy to boil water for 11 cups of tea.

· 41 recycled plastic bottles represent enough energy savings to run a refrigerator for an hour. To run for a month it requires a tonne of plastics to be recycled. 

Source: www.lgsa-plus.net
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