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Keep Australia Beautiful National Litter Index 0607  and Branded Litter 
 
The National Litter Index was reinstated in 0506 and is the only national, annual, 
quantitative measure of litter in Australia. 
 
The methodology is focused on a quantitative measure that over time will 
provide indications of behaviour by highlighting location types and litter 
types that are a problem. 
 
The National Litter Index assists State and Territory Governments in their 
role, under the National Packaging Covenant, of collecting and reporting 
specific data as to “amount and type of consumer packaging in the litter 
stream”. 
 
Until now the focus has been on litter by location and by type.  
International research, see attached details of UK research, suggests that 
an understanding of litter by brand may also assist in understanding and 
addressing the problem of litter. 
 
McGregor Tan Research, who manage the field work and reporting of the 
National Litter Index, have carried out a trial measure of litter by brand, 
see details below. 
 
It is proposed that a measure of litter by brand be included in the National 
Litter Index 0607.  It will show which brands are prevalent in the litter 
stream and will provide a basis for the companies behind the brands to 
understand their litter footprint. 
 
Yours sincerely 

 
Scott Lyall 
National Executive Officer 
Keep Australia Beautiful  
GPO Box 193, Canberra ACT 2601 
0419 016 401, scottl@kab.org.au, www.kab.org.au 
ABN: 35 743 600 611 
 



 
 
The National Litter Index researches composition of litter but prior to 0607 has 
not measured which brands are found in the litter stream. 
 

Worst items (round 2) Worst locations (round 2) 

 

1. Cigarette butts 

2. Other paper (including tissues) 

3. Snack bags and confectionery 

wrappers (plastic) 

4. All other plastic 

5. Metal bottle tops and can pull 

rings 

6. Plastic bottle tops 

7. Straws 

8. Cigarette packets 

9. Cups/take away containers 

(paper) 

10. Other foil 

11. Lolly sticks 

12. Shopper dockets & related 

shopping paper (eg, lists) 

 

1. Highways (items 30%, volume 

47%) 

2. Car Park (18%, volume 13%) 

3. Industrial (items 15%, volume 9%) 

4. Residential (items 8%, volume 7%) 

5. Retail (items 8%, volume 2%) 

6. Recreational Park (items 7%, 

volume 5%) 

7. Beach (items 7%, volume 4%) 

8. Shopping Centre (items 7%, 

volume 2%) 

 
Details at www.kab.org.au/nli 



 



 



 
 


