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MEDIA RELEASE

VICTORIA LEADS AUSTRALIA IN LITTER REDUCTION
The national Keep Australia Beautiful Branded Litter Study released today shows for the first time the brands that feature most prominently in the litter stream across Australia and builds on the results of the National Litter Index released late last month.

When counted as a proportion of all branded litter items recorded across Australia, Coca Cola at 9.96% and McDonald’s at 9.85% clearly made the most significant contribution to the national litter stream while in Victoria these brands accounted for 9.6% and 9.5% respectively.

Other brands to feature in Victoria, rounding out the dozen most prevalent, were Victoria Bitter (6.1%), Cadbury (6.0%), Winfield (3.4%), Peter Jackson (2.9%), Masterfoods (2.4%), Extra (2.3%), Nestle (2.2%), Carlton & United (2.2%), Jim Beam (2.0%) and Coles (2.0%).

Overall the snack wrappers and packets category at 22.4% represented the largest proportion of branded litter items counted for the 2007-08 year, with non-alcoholic beverage containers and packaging coming in at 20.3%, alcoholic beverage containers and packaging 19%, take-away food and drink containers and packaging 12.6% and tobacco 11.2%.
According to Keep Australia Beautiful Victoria’s Wendy Jones the research now provides companies with a much clearer indication on which brands and customer types that they need to focus on in their fight against litter. 
 “There is no denying that litter is a significant challenge for all us and we need the community, government and industry all to continue to work together in our battle to change attitudes and behaviour” Jones said.

“Litter is not only unsightly but it also has a significant impact on the health of our waterways and on our native animals and birds while generally destroying our environment and being costly to clean up and rectify” Jones commented.

Initiatives such as the Packaging Stewardship Forums Do the Right Thing program which encourages people everywhere to reduce litter and recycle on behalf of its members, the major brand owners ands suppliers of packaging within the beverage sector is just one example of industry’s commitment to tackling this problem.
Keep Australia Beautiful Victoria is committed to working with Sustainability Victoria, local councils and Regional Waste Management Groups to help combat the litter problem through its practical local solutions such as Tidy Towns, Sustainable Cities, Clean Beaches and the Adopt a Roadside initiative.

It is anticipated that the Branded Litter Study will assist brand owners to determine the location(s) in which branded litter is most predominant and measure the contribution of their own brands to the overall litter stream while helping the industry to meet its responsibilities under the National Packaging Covenant.
The Branded Litter Study, funded by the Australian, State and Territory Governments builds on the results of the National Litter Index, Australia’s only annual, quantitative measure of what litter is found where, in what numbers and volumes and can be found at www.kab.org.au.

Ends

Wendy Jones – CEO Keep Australia Beautiful Victoria is available for  further media comment or interview on  (03) 9484 2399 or 0418 172 400.
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