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The most littered brands in Australia are………….
The Keep Australia Beautiful ‘Branded Litter Study’ released today has recorded the brands that feature prominently in litter across Australia.  This is the first study of its kind and has been funded by the Australian, State and Territory Governments. 
Australian Environment Minister, Peter Garrett welcomed the findings of the report and urged all Australians to continue to take action to reduce litter and waste. "Litter remains a significant challenge for us all. Not only is litter unsightly, it can have a significant impact on the health of our waterways, the

environment and our native birds and animals and we all have a responsibility to prevent it.”

"Tackling waste and waste management is one of my priorities and I expect a thorough discussion of these issues with my state and territory colleagues at our next Environment Protection Heritage Council meeting in November.”

National Chairman of Keep Australia Beautiful, Don Chambers, added:
“With this research companies now have clear indications of which brands and which customers to focus on. 
We congratulate those industry associations and companies that are active in litter reduction and call on the rest of industry to become involved.  As a nation the challenge is for community, industry and government to work together to reduce waste and litter.”
	Dozen Most Prevalent Brands as % of all Branded Litter

	Coca Cola distributed by Coca-Cola Amatil
	9.96

	McDonald’s Australia
	9.85

	Cadbury owned by Cadbury Schweppes
	3.75

	Winfield owned by British American Tobacco Australia
	3.20

	Victoria Bitter owned by Fosters
	2.74

	Toohey’s owned by Lion Nathan
	1.93

	Hungry Jack’s owned by Competitive Foods
	1.81

	Extra owned by The Wrigley Company
	1.57

	Nestle
	1.56

	Carlton owned by Fosters
	1.55

	Jim Beam aligned with Coca-Cola Amatil
	1.46

	Masters Milk WA owned by National Foods
	1.44

	Total 
	40.82


Full research results for each state and territory and all 1,226 brands identified as well as community, industry and government contact list and details of company initiatives to reduce litter can be found at www.kab.org.au/bls
Keep Australia Beautiful

Keep Australia Beautiful (KAB) is Australia’s leading litter prevention community group.  It is best known for its Tidy Towns, Sustainable Communities and Clean Beaches Awards and for Keep Australia Beautiful Week each spring.  It encourages the Australian community to protect and conserve the natural environment through individual actions.

Litter Research

KAB National Association is committed to providing cost effective accurate data to inform the litter debate.
KAB conducts two forms of research annually:

1. The National Litter Index (NLI) is Australia’s only national, annual quantitative measure of what litter occurs where and in what volume.  The NLI 0708 Report was released by KAB in partnership with Australian, State and Territory Environment Ministers on 14.8.08.  Details at www.kab.org.au/nli

2. The Branded Litter Study (BLS) provides information regarding the extent and distribution of branded litter across Australia. It is expected that this report will be used by brand owners in order to (1) determine the location(s) in which branded litter is most predominant and (2) measure the contribution of their own brands towards the overall litter stream.  Details at www.kab.org.au/bls

Further, an understanding of which brands are in the litter stream and where they are found will help industry (i.e. the packaging supply chain) to meet its responsibilities under the National Packaging Covenant. Schedule 4 of the Covenant quotes: "The range of consumer packaging materials to be addressed in Action Plans should include in-house and distribution packaging (secondary and tertiary) and packaging-related aspects of litter." The Covenant also requires signatories to: "Address issues of packaging litter and to contribute to improved consumer decision-making relating to the areas of consumption, value, use and disposal of packaging".

Contact:
-Don Chambers, Chairman, Keep Australia Beautiful, 0408 654 209

-Max Spedding, Program Manager, Keep Australia Beautiful 0400 880 677

-Lara Shannon, Publicity Manager, Keep Australia Beautiful, 0415 076 015, laras@kab.org.au
-Scott Lyall, Executive Officer, Keep Australia Beautiful, 0419 016 401

-Zing Hai Tan, Research Manager, 0409 097 139

-Sam Jacobs, Researcher, 08 8433 0200.

