Coca Cola distributed by Coca-Cola Amatil (CCA)
-In 1994 CCA was the first company in the world to package a food-grade product using recycled content in PET and by doing so helped establish Australia's long-standing and successful kerbside packaging collection system, now available to 90% of Australians 

-CCA installed its first "Refresh, Recycle, Renew" Public Place Recycling bins in 2004 and since then has installed recycling bins at dozens of venues and events, including Taronga Zoo, Luna Park, Seaworld on the Gold Coast, Thredbo Alpine Resort, Australia Zoo, Australia Square and the MLC Centre and the Tamworth Country Music Festival 

-CCA's PET beverage containers have been "lightweighted", or made using less plastic, saving more than 21,000 tonnes of PET, or 625 million bottles, since 2003. 

-CCA has also "lightweighted" 385 ml glass bottles by 5 grams and in 2007 included recycled PET content in hot-fill bottles for the first time 

-All CCA's beverage containers are 100% recyclable 

-CCA is principal sponsor of the Australian Clean Beaches Awards 

-CCA is a member of the Packaging Stewardship Forum, see below 

-CCA accepts that we have a responsibility for our beverage containers, but also urges all Australians to play their part in litter reduction and recycling.
McDonald’s Australia 

-implements a Clean Streets Program - designed to keep the area around its restaurants clean and tidy.  The key to this is the Litter Patrol program, a structured and regular task, where crew members pick up litter from within the restaurant grounds and in neighbouring streets

-was part of a roadside anti-litter campaign along the Hume Highway in partnership the Packaging Stewardship Forum 

-is a foundation partner of the Clean Up Australia campaign

-is a signatory to the National Packaging Covenant

-labels its packaging with the 'Ronald - Be Tidy' anti-litter logo

Cadbury owned by Cadbury Schweppes

-is a signatory to the National Packaging Covenant

-is a member of the Packaging Stewardship Forum, see below

Winfield owned by British American Tobacco Australia
-BAT Australia has been a signatory to the National Packaging Covenant (NPC) since 2000 and has achieved significant success in modifying product design and packaging to reduce environmental impacts. 

-In 2003, BAT Australia established an independent Butt Littering Trust to carry out education programmes to encourage responsible disposal of cigarette butts. BAT Australia has invested a total of $4.4m over six years in the Butt Littering Trust to run education projects in partnership with local government and other interested organisations. In the 71 projects run to date, there has been an average 25% reduction in butt litter.  
-BAT Australia has offered to help fund the Branded Litter Study in the future and believes the findings will be useful for all relevant parties, including governments, consumers and responsible manufacturers, in better targeting litter management initiatives.

Victoria Bitter owned by Fosters
-continues to invest in light weighting of containers and cardboard packaging 

-provides consumer education on products and at point of sale 

-is a member of the Packaging Stewardship Forum, see below

Toohey’s owned by Lion Nathan
-is a signatory to the National Packaging Covenant

-is a member of the Packaging Stewardship Forum, see below

Hungry Jack’s owned by Competitive Foods
-promotes litter reduction through use of the ‘Bag it and Bin it’ program in stores and on pack

-is a long time sponsor of Keep Australia Beautiful litter reduction awards

Extra owned by The Wrigley Company
-funds litter reduction education programs with schools around the country
Nestle

-is a signatory to the National Packaging Covenant
Carlton owned by Fosters
-continues to invest light weighting of containers and cardboard packaging 

-provides consumer education on products and at point of sale 

-is a member of the Packaging Stewardship Forum, see below

Jim Beam

-aligned with Coca-Cola Amatil
Masters owned by National Foods
-National Foods have been signatories to the packaging covenant since its inception

-National Foods will continue to drive improvements through the Packaging covenant action 
Packaging Stewardship Forum

-The Packaging Stewardship Forum (PSF) is a delivery agent for industry recycling, resource recovery, litter reduction and education programs on behalf of its members, the major brand owners and suppliers of packaging within the beverage sector.  

-The Do the Right Thing brand is the core of PSF programs.  As one of the most successful behaviour change programs in Australian history, Do the Right Thing was responsible for a 70% reduction in litter during the 1980s and 1990s.  Today, the Do the Right Thing message is being used by more than two hundred and fifty townships and organisations across Australia to educate communities to reduce litter and recycle. 

-The PSF is the largest sponsor of the Keep Australia Beautiful network, providing support to every state-based Tidy Towns and Sustainable Cities awards, Australian Tidy Towns and the Australian Clean Beach awards.
