AUSTRALIAN CAPITAL TERRITORY (ACT) ENTRY FOR THE 
NATIONAL SUTAINABLE CITIES AWARDS

TRAVELSMART BELCONNEN

THE ACT ENTRY IS RELEVANT TO THE FOLLOWING CATEGORIES:

· Environment innovation –TravelSmart aims to increase the use of environmentally friendly modes of transport using an innovative social marketing method.  TravelSmart was delivered using a community development approach.  Participation in the project was voluntary and free.
· Consultants facilitated each participating householder to “help themselves” find a way to reduce their car use.  Businesses and community groups which had synergies with the aims of the project were contacted and information from these groups became part of the information/support and promotion for the household participants. (eg Pedal Power, Heart Foundation, Belconnen Community Services).
· The project aims were: to reduce car use and thus greenhouse gas emissions, to reduce resource use and through these actions achieve a more sustainable Canberra.  The long term aim of the project is to sustain these changes over time (monitoring will continue until 2012).  

· Resource recovery – By reducing car use, TravelSmart directly conserves resources and energy (fossil fuels).  Lowering car use also reduces maintenance costs on vehicles from wear and tear on tyres/engines etc and assists to reduce the increasing costs of road infrastructure.  Another basic aim of TravelSmart is to help participants maintain their new habits over a long period of time (ie to 2012 and beyond).  Achieving this will result in a significantly cumulative difference to conserving resources and reducing greenhouse gas emissions.

· Community Partnership – TravelSmart was delivered individually to all 11,000 householders (all age groups) in the Belconnen district of Canberra.  The message was spread and enthusiastically promoted by residents, community groups (eg Pedal Power), schools, and businesses, and ACT and Commonwealth Governments.


· Young Legends – TravelSmart reached the younger generation via a set of educational activity pages prepared for 4 different age groups (less than 5 years; between 6 and 8 years; 9 and 10 year olds and 11 to 12 year olds).  These educational pages were made available to all households which chose to participate in TravelSmart Belconnen.  The Green Steps program for primary schools, conducted by the Australian National University (ANU) and the Walking School Bus (YWCA) also helped to spread the TravelSmart message.

· The TravelSmart message incorporates learning about sustainable transport, environment issues (ie reducing greenhouse gas emissions which contribute to climate change), benefits of improving health through active transport, road safety and a number of related social benefits.
· Dame Phyllis Frost Award – The success of TravelSmart Belconnen must firstly be attributed to the enthusiasm and willingness of the householders who agreed to participate in the project (43%).  The project was also privileged to have the energetic support and cooperation from community groups, businesses and the two levels of government.  The team of the consultants who conducted the work in the field were also highly professional and efficient.  TravelSmart Belconnen is a fine example of a real “team” effort.
Please also find attached, for your information our original entry for the ACT Sustainable Cities Awards.

ACT ENTRY FOR NATIONAL AWARD:  “TRAVELSMART BELCONNEN”

Background:

· TravelSmart encourages people to use cars less by using “Smart” alternatives - eg healthier, more sustainable modes of transport (walking, cycling, using public transport).
· Participation in TravelSmart is voluntary and free.
· TravelSmart Belconnen was jointly funded through the Commonwealth and ACT Governments and is part of a national project involving Victoria, South Australia and Queensland.

Objectives:

· Achieve between 5% and 14% reduction in vehicle kilometres travelled across the targeted community and help participants maintain their new habits over a long period of time (to 2012 and beyond), with the aim of achieving a significant cumulative reduction in greenhouse gas emissions.

· Participants realise personal benefit/s (better health, monetary and time savings).
· Local benefits: reducing pollution, congestion and accidents, and build healthier and happier communities.
· Global benefits: help reduce greenhouse gas emissions, conserve resources; reduce expenditure on roads and accidents, and on the health system.

Method:

· Between August 2006 and April 2007, TravelSmart Belconnen was delivered via consultant to 11,000 households in the Belconnen district of Canberra.
· Personalised contact was made with householders to assist each person to “help themselves” in reducing their car use.  Contact was initiated via letter and followed up by phone call and doorknocking to the households.  Information and support (eg personalised travel plans) were provided to participants to help them to reduce their car use.  Local community groups, schools and universities also participated and TravelSmart Belconnen was part of the Belconnen Community Festival.  
Partners involved:

· The Commonwealth; a funding partner and assistance with promotion.
· ACTION Buses; (the ACT’s only public transport) provided timetables, information on bus services, prepared individual bus journey plans for householders, made free tickets available,assisted with training of field workers and attended community events.

· Pedal Power; (the largest local recreational cycling club in Canberra) circulated information to members; provided information and support and offered “bike buddies” to those who wanted to try cycling to work.
· Australian National University; Green Steps project “Art of Moving” – a major cultural project engaging artists in raising community awareness of the health and sustainability benefits of active transport.  Worked with children from Miles Franklin Primary School.

· YWCA; Walking School Bus (WSB) coordinator, assisted with promotion at schools.
· Provided information / brochures; Cycling Promotion Fund, Heart Foundation; ACT Health
· Belconnen Community Council promoted TravelSmart Belconnen via their website and provided TravelSmart information in their Community Transport brochure.
Results:

· Of the 11,000 households contacted, 43% agreed to participate.  This exceeded the initial estimate by 5% and also participation rates in other similar projects across Australia.  

· The independent evaluation showed that householders in the target area reduced their car travel by 12.7% and as a result, estimated greenhouse gas emission reduction for the period 2006-2007 was about 9,700 tones CO2-e.

· Participants reported the following personal gains: money savings (42%); health (40%); environment (11%); other – km reduction (4%); time savings (3%).
· Nationally, other projects indicate behaviour change can be sustained for at least five years without maintenance or further intervention so could be potentially significant for Canberra.  

Referees:

· Community:  Tony Shields, Pedal Power representative   Ph:  (02) 6262 5150
· Business:  Stefan Kaufman, ANU Green Steps Project   Ph:  (03) 9695 2705 or mobile: 0423 149 185

· Government:  Liz Clarke, ACTION Buses    Ph:  (02) 6207 8019  
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ENTRY FOR “SUSTAINABLE TRANSPORT” CATEGORY

“TRAVELSMART BELCONNEN”

Background:

Daily, almost everyone is involved in some form of travel (eg to work, school, shops, entertainment or sport).

Evidence shows that driving is habitual. Once a habit is formed, people use their car even when it is not necessarily the most effective/efficient choice.

TravelSmart encourages people to use cars less by using “Smart” alternatives – ie healthier, more sustainable modes of transport (eg walking, cycling, using public transport), smarter use of the car (eg car-pooling, combining several trips into one journey) or ways to reduce/avoid travel altogether (eg using local shops and services, working from home). This assists to reduce vehicle kilometres travelled and greenhouse gas emissions which contribute to global warming/climate change.  Participating in TravelSmart is voluntary and free.
The transport sector is a significant generator of greenhouse gas emissions. In the ACT, transport contributes a significant 23.5% of total emissions and is the second highest sector. (Other sectors: Stationary Energy at 72.3%; Waste at 3.3%; Land Use Change & Forestry at -2%; Industrial processes at 1.8%, Agriculture at 0.8% and fugitive emissions at .2%). [Source: ACT Climate Change Strategy 2007-2025, page 15]

TravelSmart delivers a range of additional benefits including: better health, cleaner air, assisting to reduce traffic congestion and reducing dependence on the world’s oil producer’s which offers social benefits (in a climate of rising fuel prices).

TravelSmart Belconnen is a partnership project funded through the Commonwealth Department of the Environment, Water, Heritage and the Arts (which was formerly the Australian Greenhouse Office) and the ACT Government to achieve its sustainable transport objectives.  This project is being conducted as part of a larger project involving other states including Victoria, South Australia and Queensland.

Objectives:

Specific aims:

Achieve between 5% and 14% reduction in vehicle kilometres travelled across the targeted community (including those households who chose not to participate).

To help participants maintain their new habits over a long period of time (ie to 2012 and beyond), so making a significant and cumulative difference to reducing greenhouse gas emissions.

Other objectives:

Help participants realize some personal benefit/s for: (eg saving money on parking and petrol; increased levels of physical activity resulting in a number of health benefits, having more time to spend with family, friends or one’s self;);

Local benefits: reducing the number of cars on the road reduces pollution (air and noise), congestion, accidents; increases safety on roads for pedestrians and cyclists; will help to support local businesses if people use their local shops; and
National and global benefits:  will help to reduce greenhouse gas emissions and conserve resources; will help reduce the expenditure on roads, accidents and on the health system; will build healthier and happier communities.
